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Spotify x 
Channel 
synergy

Source: Kantar Lift+ CrossMedia meta-analysis, Spotify Australia, 2025
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Two-Way Priming Effect
Amplifies Impact

Spotify 
(Unprimed)

Spotify 
(Primed by 

DOOH)

+17%

QMS
(Unprimed)

QMS
(Primed by 

Audio)

+18%



Rock

From Priming to Performance: 
The Omni-Channel Multiplier

Audiences exposed to Spotify + DOOH were programmatically re-
engaged via Yahoo DSP to drive measurable conversion uplift.

240%
DOOH above 
benchmark 
conversions

Rock

Rock

#1
Audio best 
performing channel in 
PTC report

5.2x
Omni-channel higher 
conversion efficiency 
vs single-channel 0.66 
average
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Thank you
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